
SPEAKING
MULTILEVEL



PART 1 .1
1)WHAT KIND OF  FOOD DO YOU L IKE  AND WHY?
I  R E A L L Y  E N J O Y  A  V A R I E T Y  O F  F O O D S ,  B U T  I F  I  H A D  T O  P I C K  O N E ,  I ' D  S A Y  I  L O V E  F R E S H  F R U I T S .

T H E Y ' R E  N O T  O N L Y  D E L I C I O U S  B U T  A L S O  P A C K E D  W I T H  V I T A M I N S  A N D  N U T R I E N T S  T H A T  A R E  G O O D

F O R  Y O U .  P L U S ,  T H E Y  C O M E  I N  S O  M A N Y  D I F F E R E N T  F L A V O R S  A N D  C O L O R S ,  M A K I N G  E A C H  B I T E  A

N E W  E X P E R I E N C E .  W H E T H E R  I T ' S  A  J U I C Y  A P P L E  O R  A  S W E E T  B E R R Y ,  F R E S H  F R U I T S  A R E  A  T A S T Y

A N D  H E A L T H Y  C H O I C E  T H A T  K E E P S  M E  F E E L I N G  G R E A T !

N U T R I E N T S -  O Z U Q A L A R
F L A V O R - T A ` M



PART 1 .1
2)DESCRIBE A  MEMORABLE TRIP  YOU HAVE TAKEN

O N E  O F  M Y  M O S T  M E M O R A B L E  T R I P S  W A S  T O  A  B E A U T I F U L  B E A C H  L A S T  S U M M E R .  T H E  S U N  W A S

S H I N I N G ,  T H E  S A N D  W A S  S O F T ,  A N D  T H E  O C E A N  W A V E S  W E R E  C A L M I N G .  I  S P E N T  T H E  D A Y

S W I M M I N G ,  B U I L D I N G  S A N D C A S T L E S ,  A N D  E N J O Y I N G  D E L I C I O U S  I C E  C R E A M .  W A T C H I N G  T H E  S U N S E T

O V E R  T H E  W A T E R  W A S  B R E A T H T A K I N G .  I T  W A S  A  P E R F E C T  D A Y  O F  R E L A X A T I O N  A N D  F U N ,  A N D  I

C A M E  B A C K  F E E L I N G  R E F R E S H E D  A N D  H A P P Y .

B R E A T H T A K I N G - H A Y A J O N L I
R E F R E S H E D - Y A N G I L A N G A N



PART 1 .1
3)  WHAT IS  YOUR FAVORITE  TYPE OF  WEATHER AND WHY?

M Y  F A V O R I T E  T Y P E  O F  W E A T H E R  I S  S U N N Y  A N D  W A R M .  I  L O V E  I T  B E C A U S E  I T  M A K E S  E V E R Y T H I N G

F E E L  M O R E  C H E E R F U L  A N D  V I B R A N T .  O N  S U N N Y  D A Y S ,  Y O U  C A N  E N J O Y  O U T D O O R  A C T I V I T I E S  L I K E

P I C N I C S ,  H I K I N G ,  O R  J U S T  R E L A X I N G  I N  T H E  P A R K .  T H E  S U N S H I N E  B O O S T S  Y O U R  M O O D  A N D  G I V E S

Y O U  A  C H A N C E  T O  S O A K  U P  S O M E  V I T A M I N  D .  P L U S ,  T H E  B R I G H T  W E A T H E R  M A K E S  E V E R Y T H I N G  L O O K

B E A U T I F U L  A N D  I N V I T I N G .

C H E E R F U L -  Q U V N O Q
V I B R A N T - J O N L I
S O A K  U P - H O ` L L A S H



PART 1 .2

COMPARE THE TWO SOURCES OF  NEWS.  
WHICH SOURCE OF  NEWS DO YOU PREFER AND WHY? 
WHAT ARE THE ADVANTAGES AND DISADVANTAGES OF  EACH SOURCE?  



PART 1 .2
COMPARE THE TWO
 SOURCES OF  NEWS.

THE F IRST P ICTURE SHOWS A PAPER-BASED NEWSPAPER,  WHICH OFFERS A  TANGIBLE ,  TRADIT IONAL
WAY TO READ NEWS.  IT ’S  GREAT FOR A FOCUSED,  DISTRACTION-FREE  EXPERIENCE BUT CAN BECOME
OUTDATED QUICKLY AND IS  NOT AS ECO-FRIENDLY .
THE SECOND PICTURE SHOWS NEWS ON THE INTERNET ,  WHICH IS  ACCESSIBLE  INSTANTLY AND
UPDATED IN  REAL-T IME .  IT ’S  CONVENIENT AND ALLOWS YOU TO EASILY SHARE AND SEARCH FOR
INFORMATION.  HOWEVER,  IT  REQUIRES A  DEVICE  AND INTERNET CONNECTION.  EACH METHOD HAS
ITS OWN BENEFITS  DEPENDING ON YOUR NEEDS AND PREFERENCES .
.
T A N G I B L E -  S E Z I B  B O ` L A D I G A N
D I S T R A C T I O N - F R E E -  C H A L G ` I M A S D A N



PART 1 .2
WHICH SOURCE OF  NEWS DO YOU
PREFER AND WHY? 

I  PREFER GETTING NEWS FROM THE INTERNET .  IT ’S  FASTER AND MORE CONVENIENT BECAUSE YOU
GET REAL-T IME UPDATES AND CAN ACCESS NEWS FROM ANYWHERE USING A PHONE OR COMPUTER.
YOU CAN ALSO EASILY SEARCH FOR SPECIF IC  TOPICS AND SHARE ARTICLES WITH OTHERS.  WHILE
PAPER NEWSPAPERS OFFER A  TRADIT IONAL FEEL ,  THE INTERNET ’S  IMMEDIACY AND FLEXIBIL ITY
MAKE IT  A  MORE PRACTICAL CHOICE FOR STAYING INFORMED.

I M M E D I A C Y - Y A N G I L I K /  K E C H I K T I R I L M A S L I K
F L E X I B I L I T Y - M O S L A S H U V C H A N L I K



PART 1 .2
WHAT ARE THE ADVANTAGES AND
DISADVANTAGES OF  EACH SOURCE? 

THE PAPER-BASED NEWSPAPER HAS A  FEW ADVANTAGES:  IT ’S  TANGIBLE  AND DOESN’T  REQUIRE
ELECTRICITY ,  G IVING A  TRADIT IONAL READING EXPERIENCE .  HOWEVER,  IT  CAN BECOME OUTDATED
QUICKLY AND IS  LESS ENVIRONMENTALLY FRIENDLY .
ON THE OTHER HAND,  NEWS ON THE INTERNET IS  CONSTANTLY UPDATED AND ACCESSIBLE  FROM
ANYWHERE WITH A  DEVICE .  IT ’S  ALSO EASY TO SEARCH FOR SPECIF IC  TOPICS AND SHARE ARTICLES .  THE
DOWNSIDE IS  THAT IT  REL IES  ON ELECTRICITY AND AN INTERNET CONNECTION,  AND IT  CAN SOMETIMES
BE OVERWHELMING WITH ADS AND DISTRACTIONS.

T A N G I B L E -  S E Z I B  B O ` L A D I G A N
O V E R W H E L M I N G -  H A D D A N  T A S H Q A R I



PART 2

WHAT ARE YOUR THOUGHTS ON THE BENEFITS  OF  A  UNIVERSITY EDUCATION? 
DO YOU THINK A  UNIVERSITY DEGREE IS  NECESSARY FOR SUCCESS? WHY OR WHY NOT? 
HOW CAN UNIVERSIT IES  IMPROVE THE QUALITY OF  EDUCATION THEY PROVIDE?



PART 2
A UNIVERSITY EDUCATION OFFERS MANY BENEFITS .  F IRST ,  IT  PROVIDES SPECIALIZED KNOWLEDGE AND SKILLS
IN A  CHOSEN F IELD ,  WHICH CAN OPEN DOORS TO VARIOUS CAREER OPPORTUNIT IES .  IT  ALSO HELPS DEVELOP
CRIT ICAL THINKING,  PROBLEM-SOLVING,  AND COMMUNICATION SKILLS ,  WHICH ARE VALUABLE IN  BOTH
PERSONAL AND PROFESSIONAL L IFE .  ADDIT IONALLY ,  ATTENDING UNIVERSITY CAN EXPAND YOUR NETWORK BY
CONNECTING YOU WITH PEERS,  PROFESSORS,  AND INDUSTRY PROFESSIONALS .

WHILE  A  UNIVERSITY DEGREE CAN SIGNIF ICANTLY ENHANCE CAREER PROSPECTS ,  IT 'S  NOT THE ONLY PATH TO
SUCCESS.  MANY PEOPLE  ACHIEVE GREAT THINGS THROUGH ALTERNATIVE  ROUTES L IKE  VOCATIONAL TRAINING,
APPRENTICESHIPS ,  OR ENTREPRENEURIAL  VENTURES .  SUCCESS DEPENDS MORE ON SKILLS ,  DETERMINATION,
AND ADAPTABIL ITY  RATHER THAN JUST HOLDING A DEGREE .

TO IMPROVE THE QUALITY OF  EDUCATION,  UNIVERSIT IES  COULD FOCUS ON SEVERAL AREAS.  F IRST ,  THEY
SHOULD ENSURE THAT THE CURRICULUM IS  UP-TO-DATE AND RELEVANT TO CURRENT JOB MARKET DEMANDS.
INCORPORATING PRACTICAL EXPERIENCES ,  L IKE  INTERNSHIPS AND HANDS-ON PROJECTS ,  CAN HELP STUDENTS
APPLY THEIR LEARNING IN  REAL-WORLD SCENARIOS.  ADDIT IONALLY ,  FOSTERING STRONG CONNECTIONS WITH
INDUSTRIES CAN PROVIDE VALUABLE INSIGHTS AND OPPORTUNIT IES  FOR STUDENTS .  LASTLY ,  UNIVERSIT IES
SHOULD OFFER SUPPORT SERVICES L IKE  CAREER COUNSELING AND SKILLS WORKSHOPS TO HELP STUDENTS
NAVIGATE THEIR CAREER PATHS EFFECTIVELY .



VOCABULARY
E X P A N D - K E N G A Y T I R I S H

P R O S P E C T S - I S T I Q B O L L A R I /  K E L A J A K D A G I  R E J A L A R

A P P R E N T I C E S H I P S - S H O G I R D L I K

E N T R E P R E N E U R I A L  V E N T U R E S - T A D B I R K O R L I K  F A O L I Y A T I

D E T E R M I N A T I O N - Q A T ` I Y A T

A D A P T A B I L I T Y - M O S L A S H U V C H A N L I K

C U R R I C U L U M - O ` Q U V  D A S T U R I

I N T E R N S H I P S - S T A J I R O V K A L A R

H A N D S - O N - A M A L I Y

C A R E E R  C O U N S E L I N G -   K A R Y E R A  B O ` Y I C H A  M A S L A H A T



PART 3



PART 3
TELEVISION SHOULD DEFINITELY HAVE MORE EDUCATIONAL PROGRAMS.  THESE PROGRAMS
ARE GREAT BECAUSE THEY HELP PEOPLE  LEARN NEW THINGS IN  AN EASY AND ENJOYABLE
WAY.  THEY CAN BE ESPECIALLY USEFUL FOR STUDENTS WHO WANT EXTRA HELP WITH THEIR
STUDIES OR FOR ADULTS LOOKING TO EXPAND THEIR KNOWLEDGE ON VARIOUS TOPICS .
EDUCATIONAL SHOWS CAN MAKE LEARNING MORE ENGAGING AND FUN,  TURNING COMPLEX
SUBJECTS INTO SOMETHING INTERESTING AND ACCESSIBLE .

HOWEVER,  IT ’S  IMPORTANT TO REMEMBER THAT ENTERTAINMENT PROGRAMS ALSO PLAY A
VITAL  ROLE .  THEY PROVIDE RELAXATION AND HELP PEOPLE  UNWIND AFTER A  LONG DAY.
NOT EVERYONE ENJOYS EDUCATIONAL CONTENT ,  SO HAVING A MIX OF  SHOWS IS  CRUCIAL .  

I F  THERE ARE TOO MANY EDUCATIONAL PROGRAMS,  IT  MIGHT REDUCE THE VARIETY OF
CONTENT AVAILABLE ,  LEAVING SOME PEOPLE  WITH FEWER OPTIONS FOR ENTERTAINMENT .
THEREFORE ,  WHILE  INCREASING EDUCATIONAL CONTENT IS  BENEFICIAL ,  IT ’S  ESSENTIAL  TO
BALANCE IT  WITH DIVERSE ENTERTAINMENT OPTIONS TO MEET  EVERYONE’S  PREFERENCES .



VOCABULARY
V I T A L -  M U H I M

U N W I N D -  D A M  O L I S H

D I V E R S E -  X I L M A - X I L

P R E F E R E N C E S - A F Z A L L I K L A R


